
10 A Responsible Business

Revisiting the CR Strategy
Our CR strategy forms the basis for coordinating respon-

sible corporate action groupwide and for its integration

into all business units. Our aim here is to play a leading

role in the energy sector in the area of CR. To achieve

this we first of all carried out a comprehensive review

of CR-relevant issues from the business environment in

2007. In order for us to be able to formulate strategic

solutions from this review, we have evaluated the issues

by applying the criteria “Relevance to E.ON’s stake-

holders” and “Relevance to E.ON” (materiality analy-

sis). [ 107]

Materiality Matrix

Workplace:

Process Safety

Responsible Employer and 
Future Employees

Health and Safety

Product responsibility:

Customer energy efficiency

Reliability and security of 
supply

Customer and community
safety 

Customized products and 
services  

Workplace:

Diversity, equal opportunities

Union relations and labor
practices

Environment:

Resource use 
(material and fuels)

Economic:

Business growth

Society & community:

Community involvement

Society & community:

Charitable donations

Product responsibility:

Product labeling

Electromagnetic fields

Responsible marketing

Environment:

Biodiversity

Waste

Operational environmental
protection

Water and energy 
consumption

Environment:

Renewable energy

Energy technology development

Greenhouse gas emissions

Efficient energy production

Economic:

Economic value generated

Climate change impacts

Society & community:

Fair competition

Corruption and bribery

Job security and creation

Responsible procurement

very important

Product responsibility:

Vulnerable customers

Environment:

Nuclear waste

Other emissions

Human rights

Society & community:

Employee volunteering

Lobbying

important

important

very important

Relevance 
to E.ON’s 

stakeholders

Relevance to E.ON


